Before we start: what we mean by public engagement with research
The Festival of Social Science is about public engagement with research. This means creating opportunities for non-academic audiences to explore, question, discuss, respond to, or take part in activities connected to social science research.
A strong Festival event is not usually just a lecture, training session, recruitment activity, consultation exercise, or one-way presentation of research findings. It should help public audiences engage with research in an accessible and meaningful way. Strong proposals should also show how the activity will create some form of two-way exchange between researchers and participants.
This could mean that participants:
· discuss or respond to research findings; 
· share their own experiences or perspectives; 
· take part in a workshop, activity, performance, exhibition or creative exercise; 
· explore how research connects with everyday life; 
· ask questions or challenge assumptions; 
· contribute to a shared output, discussion or reflection. 
Please note: this document is not the application form and will not be accepted as a final submission. It is intended as a working document to help you develop your event idea before completing the official application form.
This template focuses on the key event-detail questions in the application form. It is designed to help you think through:
· what your event is about; 
· who it is for; 
· why this audience would be interested; 
· how the event will be engaging and accessible; 
· what participants will do, learn, discuss or take away; 
· what you, as the researcher/event organiser, will learn from engaging with this audience; 
· how the activity can realistically be delivered within the Festival timeframe and budget.
If you are unsure whether your idea is public engagement with research, please consider whether the activity is mainly designed to inform, train, recruit or consult people, or whether it gives the public a meaningful opportunity to engage with research and contribute their perspectives.


BASIC DETAILS
	Event working title

The title should be written for your intended audience, not only for an academic audience. It should be clear, accessible and appealing when seen in a public Festival programme.

Please avoid overly technical or academic titles unless your target audience is already familiar with the subject.

For example: Instead of “Urban Mobility, Inequality and Transport Infrastructure”, you might use “Who Gets to Move Around the City?”


	



	Details of partnering academics

A joint event means that academics from both institutions are actively involved in designing and/or delivering the event, rather than simply being listed as contacts.


	



	Details of any non-academic partners who will be involved in developing, promoting, hosting or delivering your event. 

This might include charities, community groups, schools, museums, libraries, local authorities, businesses, creative practitioners, venues or professional networks.
If you have any partners such as this, please include the names of the organisations or individuals and briefly explain their role.

For example:
· A school may help to reach out children below age 18.
· A charity may help tailor the activity to a particular community.
· A library may provide a public venue and help promote the event.
· A local business owner may contribute to a panel or discussion.
· A community group may help advise on accessibility, cultural relevance or audience needs.


	





EVENT DETAILS
	1- Why would you like to engage and lead an event/activity via the Festival of Social Science?

This section is not asking only why your research is important. It is asking why it would be valuable to bring this research, topic or issue to a public audience through an event or activity.

You may want to think about:
· Why does this topic matter to people outside academia?
· Why is the Festival a good opportunity to engage people with this issue?
· What do you hope participants will gain from taking part?
· What conversations, reflections or questions do you hope the event will open up?
· Why are you interested in hearing from or engaging with this particular audience?
· How might the activity help you understand public views, experiences or concerns around your topic?

For example, you might want to:
· invite young people to discuss how financial pressures shape their future choices;
· inspire teenagers to think differently about a subject;
· hear from a community whose experiences are relevant to your research area.

Strong responses usually explain both sides of the engagement: what the public audience may gain, and what the researcher or research team may learn from engaging with them.


	



	2- What's it about? 

This section should help us understand the topic of the event from an attendee’s point of view. If someone saw this event advertised, what would they understand it is about, and why might they want to attend?

Please include:
· the main topic or issue the event will explore;
· any key questions, angles or themes;
· what attendees can expect to do, see, hear, discuss or take part in;
· what attendees might learn, reflect on or take away from the event;
· why the event would be interesting, useful or relevant to your intended audience.
· Please write this in accessible language and avoid assuming that attendees already understand your research area.

For example, rather than saying:
“This event will explore socio-economic determinants of intergenerational financial resilience.”

You might say:
“This event will explore how families talk about money, manage financial pressure and make decisions during the cost-of-living crisis. Attendees will take part in discussion activities and hear examples from current research about how money affects family life, wellbeing and future planning.”


	



	3-	Who is this for? (multiple answers)

This question asks you to select the broad audience category (age group) your event is designed for. You may select more than one option, but please only choose groups you genuinely plan to tailor your event for.

Selecting an audience category means that the event content, tone, format, timing, venue and accessibility should be appropriate for that group.

Please only select “all” if you are confident that the activity can genuinely be made suitable and engaging for both children and adults. “All” should not be used simply because the event is open to anyone.

If members of the public are welcome to attend, but the event is not specifically designed for professionals, please do not select the “professionals” option.

You will be asked to define your specific target audience in the next question. For example, if you select “young people”, the next question should explain which young people you mean and why they are the right audience for your event.


	



	4-	Who do you want to engage with specifically through your event? Who is your target audience?  What do you feel would motivate them to engage via your event?

“The public” does not have to mean “everyone”. This section asks you to identify the specific public audience you want to engage with.

Please avoid broad descriptions such as “the general public”, “young people”, “families”, “older adults” or “local communities” unless you explain clearly who you mean.

A target audience can be defined by:
· age group;
· location;
· background or lived experience;
· interest in the topic;
· role or responsibility;
· profession;
· relationship to a particular issue;
· level of prior knowledge;
· access to opportunities or services.

For example, “young people aged 18–24” is still quite broad. Depending on your research and event, you may mean:
· recent graduates;
· unemployed young adults;
· aspiring entrepreneurs;
· young people outside higher education;
· young people in coastal communities;
· young people from lower-income backgrounds;
· young people who have limited access to digital tools or career development opportunities.

Please explain:
· who you want to engage with;
· why this group is relevant to your topic or research;
· what might motivate them to attend;
· what barriers might prevent them from attending;
· how you will make the event appealing and accessible for them.

For example, a group may be motivated by practical relevance, personal experience, curiosity, entertainment, family activity, professional interest, community connection or the opportunity to share their views.

Your target audience must align with the Festival target audience criteria, as outlined in the Event Leader Pack. Events aimed primarily at academic audiences, including researchers, university students or university staff, are not eligible.


	



	5-	Type of event

Please think carefully about how the format will help your intended audience engage with the topic. For FoSS, we particularly welcome activities that are interactive, participatory, creative or discussion-based.

If you propose a talk or panel, please explain how the audience will be invited to engage. For example, will there be discussion, questions, activities, voting, live polling, small group conversations, audience reflections or another form of participation?

This resource may help you think about different types of public engagement activity: https://www.ucd.ie/publicengagement/t4media/Avocado%20UCD%20PE.pdf  


	



	6-	Event Format: Attend in person/Online/Hybrid

Please indicate whether your event will be delivered in person, online or in a hybrid format.

When choosing the format, please consider your target audience, the type of activity, accessibility, staffing, technical requirements and the level of interaction you want to create.

Please note that online and hybrid events can require significant planning, technical support and staff capacity. Hybrid events in particular can be difficult to manage well, as they require both the in-person and online audience to be supported at the same time.


	



	7-	Duration and timing of your event that would work best for your target audience.

Please tell us how long your event would be and when it would ideally take place.

The timing should be realistic and appropriate for your target audience, not only convenient for the event organiser.

Please consider:
· Would your audience be more likely to attend during the day, evening or weekend? 
· Are there school holidays, half-term dates, bank holidays or other key dates to avoid or use? 
· Would your audience need the event to take place outside working hours? 
· Would families need a weekend or school holiday slot? 
· Would professionals prefer a lunchtime or early evening session? 
· Would young people be easier to reach through schools, colleges, youth groups or community settings? 
· Would travel time affect attendance? 

If you are planning to run the event more than once, over consecutive days, or as a series, please provide the proposed dates, start and end times, and any other scheduling information.
For example:
· a 90-minute evening workshop at a community venue; 
· a two-hour school-based session during term time; 
· a half-day family activity during half-term; 
· a weekend drop-in event at a museum or library; 
· a one-hour online lunchtime session for professionals; 


	



	8-	Event Venue:

Please tell us where you propose to hold the event.

We strongly encourage you to contact potential venues before submitting your application. Venues may not have availability on your preferred date, may have specific booking requirements, or may have costs attached.

The venue should be suitable for your target audience and the type of activity you want to deliver.

Please consider:
· Is the venue familiar or accessible to your intended audience?
· Is it easy to reach by public transport?
· Is it physically accessible?
· Is it appropriate for the age group?
· Does it have the space, equipment or layout you need?
· Are there any venue hire, staffing, insurance, security or technical costs?
· Would the venue help you reach the audience you want to engage?

This opportunity is focused on public engagement beyond academic settings. Activities that propose campus-based venues will not normally be eligible. Events should usually take place in public, community or partner venues, such as libraries, museums, schools, community centres, theatres, galleries, local organisations or other venues that are appropriate for the target audience.

Facilities on Lansdowne campus may be considered only if there is a strong and clearly explained justification, for example because of accessibility, specialist facilities or a clear link to the intended public audience.


	



	9-	The Format of event and rough timings

Please provide a rough outline of how the event will run.

This question is different from “type of event”. Here, we are asking for the structure or running order of the activity, including approximate timings.
The aim is to help us understand what attendees will experience and whether the event is realistic within the proposed duration.

Please include:
· the main parts of the event; 
· approximate timings for each part; 
· who will deliver or facilitate each section; 
· when and how the audience will participate; 
· which part is the main activity, especially if the event has several elements. 

For example: Workshop
· 10 minutes: welcome and introduction to the topic 
· 15 minutes: short research-informed presentation 
· 30 minutes: small group activity using scenario cards 
· 20 minutes: group discussion and sharing reflections 
· 10 minutes: final questions and feedback activity


	



	10-	Please provide detailed estimated cost breakdown with justification

Please provide a detailed estimated cost breakdown and explain why each item is needed.
Please do not provide only a total amount. We need to understand what the funding would be used for and how the costs relate to the proposed activity.

Costs might include:
· venue hire; 
· travel; 
· catering or refreshments; 
· printing; 
· materials for activities; 
· accessibility support; 
· external facilitator, artist, performer or speaker fees; 
· equipment hire; 
· technical support; 
· marketing or design; 

Please check whether quoted costs include VAT. VAT is usually 20% and can significantly increase the total cost.

Please explain why each item is needed. For example:
· If you request catering, explain why it is appropriate for the event duration and audience. 
· If you request travel costs, explain who will be travelling and why. 
· If you request materials, explain how they will be used in the activity. 
· If you request external speaker or facilitator fees, explain their role in the event. 
· If you request venue hire, confirm whether you have checked availability and cost. 

Items that are not clearly justified may be reduced or removed from any funding awarded.

Please refer to the information session slides for further guidance on eligible costs.


	



	11-	Do you have ideas at this stage about how you could remove any potential barriers to your target audience attending and participating in the event?

Please think about what might prevent your intended audience from attending, feeling welcome, or participating fully in the event.

Barriers can be practical, financial, physical, social, cultural, digital or confidence-related.

For example, barriers might include cost of travel; lack of public transport; venue accessibility;
event timing; childcare or caring responsibilities; language etc.

Please explain what you could do to reduce these barriers. For example:
· choosing a familiar community venue;
· holding the event at a time that works for the target audience;
· providing refreshments;
· offering travel support where appropriate;
· designing activities that do not require prior knowledge;
· working with a community partner who knows the audience;
· providing accessible materials;
· making sure the venue is physically accessible;
· using age-appropriate facilitation;
· offering online access if that is genuinely suitable for the audience.

You do not need to solve every possible barrier, but you should show that you have thought realistically about the needs of the people you want to engage.


	



	12-	How much support is needed to attract your target group and tailor your event for them, and do you have ideas for how you could find this support?

Please explain what support you may need to reach, attract and engage your intended audience.

Public engagement events are usually stronger when they are designed with the audience in mind, rather than simply advertised to them at the end. Please think about whether you need help from people or organisations who already know, work with or are trusted by your target audience.

Support might include:
· a community organisation helping you understand the audience’s needs;
· a charity helping you reach participants;
· a school or college helping you organise a session for young people;
· a venue helping with local promotion;
· a local authority, practitioner or professional network sharing the event;
· a community partner advising on language, accessibility or cultural relevance;
· an external facilitator helping to make the event more interactive;
· colleagues supporting delivery, evaluation, safeguarding or logistics.

Please explain:
· what support you think you will need;
· whether you already have any relevant contacts;
· whether any partners are confirmed or still to be approached;
· how the support will help you reach or tailor the event for your audience.

For example:
· If your event is for young people, you may need support from schools, colleges, youth groups or the Schools Liaison Team.
· If your event is for families, you may need a family-friendly venue and promotion through community networks.
· If your event is for a particular community, you may need to work with a trusted local organisation.
· If your event involves professionals, you may need support from relevant professional networks or external partners.

BU does not currently have a dedicated public engagement team, so the central support available may be limited. However, we will do our best to signpost you to relevant colleagues, teams or contacts where possible.


	





You may also find the following resources useful when developing the proposal:
· Exploring Engagement | NCCPE A useful starting point for understanding different approaches to public engagement.
· Examples of how researchers have engaged different public audiences with research. case studies for public engagement 
· The UKRI Guidance on why public engagement matters and how to plan engagement activities. guidance on engaging the public with your research.
· Previous Festival of Social Science events, which may provide inspiration for possible formats.
You may also find answers to some of your questions in the FOSS_FAQs_2026.pdf document.

CHECKLIST
Before submitting, please check that your proposal clearly explains:
· what the event is about; 
· who the specific target audience is; 
· why this audience would be interested; 
· how the event connects to social science research; 
· how the event will be engaging, interactive or participatory; 
· what attendees will do, discuss, learn or take away; 
· what you will learn from engaging with this audience; 
· where and when the event will take place; 
· why the format, venue and timing are appropriate for the audience; 
· how you will reach your target audience; 
· what barriers might prevent participation and how you will reduce them; 
· what support or partners you may need; 
· whether the event is realistic within the proposed timeframe and budget.
